Doko Bar, Shenzhen
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Designer | Waterfrom Design / Nic Lee
Participants | Elvin Ke , Richard Lin , Joe Dai
Photographer ] Kuomin Lee

Category | Restaurant

Location ] China

Materials | Nylon cord, Galvanized steel, paint, cement, rosewood marble,

silky surface stainless steel panel, elk wood, acrylic piece
Size | 390m?2
Design period | August — October 2018
Construction period | October 2018 — January 2019
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1. Coral red is the iconic color of the brand. 2. Doko Bar is situated in a unit of a mall; lighting gives the
store different impressions in daytime and night.
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Waterfrom Design / Nic Lee

Nic Lee has worked as an interior
designer for more than ten years. His
work is well known for its philosophy of
simplicity and humor. He graduated from
Pratt Institute and is full of sensibility in
the humanism and artistic tendencies.
He possesses rational persistence yet
resists any constraints like an artist. He
enjoys order without any prejudice and
loves to find excitement out of the daily
stereotypical normality. His works are
long considered those of crossing borders
to the artistic world, and art fertilizes his
vision in all realms

Award Record : 2018 if Design Award -
2017 A'Design Award Silver Award - 2017
IIDA Internal Interior Design Award - 2017
if Design Award - 2017 A'Design Award
Silver Award - 2017 Interior Design Best
of Year (BoY) - 2017 APIDA Asian Design
Award - 2016 Modern Decoration Award,
Year's Best Office Design - 2015 APIDA
Excellent Award
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3. Arecessed passage was created to meet the fire regulations. 4. “Immersed

theater” is a main design idea for the sweet bar. 5. The design has high spots
for internet celebrities. 6. Descriptions of design content.
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7. Nylon cords form a fabric partition that divides two space but allows one to enjoys
mutual wonderment from both sides. 8. Mingling view between the seating zone
and passage indicate an ambiguous social relationship in the contemporary world.
9. The first floor plan. 10. The second floor plan. 11. Eating sweets in the store also
allows one to enjoy shows that the performance is the activity in the store.

Doko Bar is a chaine of sweets stores and has had rapid expansion in
China’s major cities. The Shenzhen store is situated inside a mall and
Nic Lee accepted the immediate challenge of not only addressing
tough fire regulations but also highlighting its unique feature as being
surrounded by other stores by using colorful furnishings.

Immersed theater

J Nic Lee’s idea was inspired by Andy Warhol’'s famous claim: “everyone "
¥ will be famous for fifteen minutes” so he created a theater that would
frame everyone who walks into the theater and acts like an actor
or actress. The partition also as many view windows and allows
specific scenes of wonderment or encourages exchanges of views.
Transparency is a key quality of the space and is made feasible via
the glass panels’ rather numerous nylon cords that divide the space
but also invite visual penetration on both sides. The weaving pattern
of the nylon cords are flexible and have an organic feature that outdo
glass panels, of which glaring and physical boundary setback natural
impression that the store intends to create.
Consumers are mostly female and the ladies’ room was carefully
addressed in the design solution where lined up atop the counter are
top-line perfumes and sanitary items. In the main service lounge, the
seating area is fully surrounded by passages. The mingling experience
between inside and outside creates a hint of contemporary life, which is
hijacked daily by virtual frameworks and human relationships gradually
vaporize like air.
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From daytime to night-time

Coral red is the iconic color of the store brand. It appears to be kept in balance by the addition of natural colors like a cement
floor and white color nylon cords. Two main partitions walls are treated with rustic wood pieces, dyed red, and explicitly reveals
their temporal traces.

The second floor is reserved for a levitating box room in a central position. A glass skywalk allows one an extraordinary
experience to pass through and walk into the box room which is supported by cables and constructed in a precise manner.

Nic Lee expected the theater will provide different beautiful views in daytime and at night. When the theater is bathed in
daylight, it is full of energy; but under artificial lighting at night, the theater turns into a sanctuary that ends in a vista of a
Buddha’s image. The face of the Buddha, and the faces of the common folks who walk in and out are all constant pictures of
daily life; and Nic’s design proclaims that an eating scene is one of the truest metaphors of human life.
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12. Reception area under the sunlight. 13. Eating area. 14. A Buddha statue sits in a focal position as a symbol of the store. 15. Females are the
major consumers of the sweet store, and the design of the ladies’ room is very considerate to provide the necessary sanitary supplies and perfumes
for free use. 16. A lavatory view. 17. Interior of VIP room. 18. The space can host parties at night and displays a fantastic transformation from day
time to night time .
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1. Nylon cords weave a pattern and divide the borders between the two 1. The coral red color is the trademark color of the chain sweet
spaces. The casual woven pattern gives a natural impression. 2. Stainless store. 2. The theater represents a daily social phenomenon that
steel bar table and transparent material dialogue with the rustic cement floor everyone seeks to be seen at all times from the media that exists in
and dyed color EIm wood partition walls. 3. Furniture pieces were all imported virtual world. 3. The store is situated in an unit of a mall where it has

and utensils use only international brand-name products. a surrounded passage that ritualizes the position of the store.
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