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Designer ; Shichieh Lu

Participants ; lvy Lin ~ M.C.Chuang ~ Angela Liu

Photographer ; MGP/Ilvan Chuang

Category , restaurant

Location ; Taipei

Materials ; recycled wood, light-guided plate, dyed color rustic panel, Diacrete
board, glass, tile, Formic panel

Size ; 1st floor: 83m, 2nd floor: 149m

Design period ; March - April 2012

Construction period ; May - August 2012
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CJ STUDIO/Shichieh Lu

CJ graduated from THCU in 1988 and received an MA
from the AA School in London. He worked for Raoul
Bunschoten then returned to Taiwan and established
CJ STUDIO for interior design, furniture design and
commercial product design. He built his own brand in
2003 - shichieh lu, and he launched a series of home
product designs the same year. He won many design
awards such as the JCD Award in 2005 and 2006, and
IFI Award in 2007.
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1 Warm wood texture sends a welcoming sign to the customers
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2. Plan (upper: the second floor; lower: the first floor) 3. Grocery section right
besides the ordering counter 4. The staircase on the first floor shows a totally
wood surface wrapped space 5. A view from the interior to the exterior with a view
of the wood framework
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Genuine Foods is located in the always foggy town of Mucha, on the outskirts of Taipei; it was founded by a healthy drink food group
Befidus and marketed under its " natural flavor and healthy diet" slogan.

Design Concept

Genuine Food is not just a street corner restaurant but also offers the freshest ingredient from farmers and all types of eco- friendly
groceries. CJ, the designer, and the management group reached a spatial strategy, tailored to the space like a country farmer's shop.
But unlike a typical causal farmer's store, the restaurant had to be standardized in every detail and easily replicated for future
expansion into chain restaurants. The unique features visible here are a counter table and a media window in the front facade. The
design provides a strong message of the chain as a clean, easy going and comfortable community store that welcomes everybody to
come in and enjoy good food.

Fun Materials

The restaurant uses mostly wood as the main material; the texture of the wood creates a dominating strip pattern on the surface and
directs a perspectival view. The first floor is for grocery display and an ordering counter; the second floor is totally designated for dining.
For the embellishment of the dining space and tailored its fresh ambience, the design team uses warm color lighting and adds up
several big patches of bright color - green, white and brown. Colors give the space a diversified energy, and where someone can find
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6. The second floor dining court extends deep while wrapped by a sentiment curve 7. Two dining sections layouts give customers choices to
find a preferred seating area 8. Lighting lamps line up on top of the dining table 9. Dining space for four in the cart seat layout

a cozy corner and also a space permeated with energy and colors.

On the landing of a staircase, is located a the Genuine Foods' logo, which is constructed of a cut Diacrete board(rustic surface
compressed material made of wood scrapes and cement mixture) painted green. In the dining space hang several unique feature
lighting fixtures in a funnel shape. The funnel top is taken from a very common kitchen utensil, and the idea of reconstruction builds a
fantastic melody and coats the space a meaning of family kitchen and memory.

Lighting is very important in a restaurant in a too narrow site and the lack of natural light in daytime. CJ's team used a large amount of
light guiding plates - a LED surface panel that gives the interior many "lightened up windows" as subordinate lighting sources. Some
typical artificial lighting sources are also used for rail lights, back-lit lighting panels and fixed lighting.

Natural Sentiment

The space of Genuine Foods reveals CJ's intention to show the difference between interior decoration and interior building design. He
firmly refused to use wall paper, decorative bands and other industry furnishing elements in this design as he was more interested in a
quasi-architecture solution. Detail design such as the staircase handrail and construction joints create a restaurant different from others.
To better accommodate the second floor dining court, the space is divided into two sectors; one is for group customers, the other four
members are in cart seats; the layout addresses both efficiency and the way of customers' behaviors.
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10. Multiple design lighting systems give the space a rich lighting texture 11. Small corner dining space 12. A view of the restaurant's main
space to the exterior 13. Nature delight matches the diner's philosophy 14. Light guide panels give a sensible reading to lighten-up windows

iZM DT Material Analysis
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. Recycled wood was used in great amounts. Other exposed surfaces

were covered with paint or tiles

. Restaurant logo conveys the restaurant's impression to customers by

the use of Diacrete board to imitate turf surface

. Light guide board, back-lit box, rail-lighting and lamps were used in

the diner as multiple lighting sources
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. The restaurant solution was to give customers an impression of

natural delight.

. The client needed a total solution not just space or a left-over

recycled layout, self-help orientation etc.

. The restaurant is to be later developed as a chain diner so that every

design detail had to be standardized and easily replicated.




