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Designer | CJ Studio/ Shi-Chieh Lu

Participants] Jo Chen, Ivy Lin, Anja Chen, Christon NG
Photographer_| Kuo Min Lee

Category | Showroom

Location ] Taipei City

Size ] 490ma2(interior), 241m2(exterior)

Materials | Pottery plate, ceramic tile, glass

Design period | May — November 2013

Construction period | December 2013 — July 2014

P e Shi-Chieh Lu

1965 TFHAFREIL » 1989 TFEHENREHF KNEEZE | Lu was born in 1965 and received a B.A. from
3R » 1993 TFEUS B AA $ZREEMEBIE T2 (7 » 7£28 | THCU and a B.A. from Architecture Associates. He

BIHARS =5 52 Raoul Bunschoten E#5FTHE{EE251TET » | was taught by Raoul Bunschoten and worked there
IREAEAYIT CJ Studio - HZ3 ANVKIAVEGR EIEEH | during his internship. He later returned to Taiwan

ERIE - EEIENEZ TS wum BIR/ERAREEIS - | and established his own firm CJ Studio. His work
Aesop M GBIEER/GREEES - EEEELCIKEIE | includes the well-known Union Hotel, Wum boutique,
2005 i3 2006 TFFEH 7S JCD 8% 5T K& ~ BPEZE AL | Aesop and etc. He received JCD awards in 2005 and

STE#ER IFI 2007 525t&48 ~ & Z=MEE 5T A%E TID | 2006, and an IFI Award in 2007. He has also won
Award 2007 H8855 - several times the famous domestic design award TID
Gold Award.
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1. Orange color tile surface provides a direct message of the products sold inside the store 2. Many geometrical bodies intertwining enrich the
energy of the city fabric 3. View from second floor window
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8. Mezzanine level is like a building squeezed inside two floors 9. A view from the first towards the mezzanine level 10. Staircase that links the first,
mezzanine level and the second floor 11. A view towards the mezzanine level, which is furnished like a living space 12. A view towards the staircase
shaped like a piece of modern art

The project is for a showroom space displaying imported ceramic tiles from many European countries and pottery tiles from
Germany. Lu preserved two levels from the existing structure and built in a dynamic language while fully respecting the
surrounding urban context. He did many studies of how to control geometrical shapes by layering, transfiguring and also
by carefully dealing with the relationship between the solid tiles surface and the voided glass panels. Lu proclaimed that he
suffered difficulty with the budget but still managed to take good care of a building that is a significant body in the city with
good form and style.

The facade is clad with German imported tiles, sold by the company. Its orange color dialogues well with the neighboring
buildings. A horizontal band on the surface of the building looks like it was cut out from the building skin. This metal band
contrasts sharply with other parts of the facade that are of rustic German tiles. Lu said this facade treatment creates the
visual impression as if the buildings were intertwined of several geometrical bodies with the band like a zipper that pulls them
together.

The existing layout is L-shaped that sits right on a triangular site. Lu added a small size triangular body protruding out from
the main structure. This creates an invisible force twisting the large and small bodies. Layered geometrical bodies inside the
building are even more attractive. The spatial experience is a bit disorienting yet it turns out to be energetic as it creates an
extended promenade that allows visitors to carefully experience, at different distances, the beauty of the tile textures.
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1. The building skin is clad with orange color pottery tiles and aluminum
panels cover the roof 2. The exterior skin only has two materials — metal
band and pottery tiles 3. Glass panel invites light to enter 4. White color
brightens up the interior 5. ltalian tile and hand-made mosaic are used
for the outdoor tile and a small portion of skin details
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This is a space for tile product display. The skin of the building employs
products sold in the store to provide a prominent message of the space.
A decorative metal band below the roof provides a sharp contrast of the
materials. The interior space is divided into different quarters and each is
furnished like living space of a real home.

13. Tile showroom in the mezzanine level is a spatial scenario like a living room 14. A view from the mezzanine level down to the first floor 15
Mezzanine level covered by glass panels 16. The first floor plan (mezzanine level) 17. The second floor plan 18. The building roof plan
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19.20. The second floor office and product display

In the reception space, a curved wall is not just a spatial divider but also a panel displaying icons and logos of the imported
tiles. An existing large column was converted into a glass mosaic showcase. Behind the reception is the heart of the showroom
space; a big island platform that dominates the vista while the mezzanine level pushes the view upward to create a sense of
mystery. The big columns and the main structural system interlock with the mezzanine in a skewed relationship that extends
to a protruding space. The rich while seemingly unbalanced relationship between void and solid invites light to dangle in a
unpredictable rhythm.

A staircase set in the end of the L-shaped body leads visitors to the mezzanine level while a staircase on the other side and part
of a new orientation system eventually leads to the second floor. This mezzanine level forcedly inserted between the two main
floors provides a moment of wonderment. It is contemplated as a light layer or a small temporary “house” hovering between two
solid boxes.

The function of the second floor is devoted to office and product display. Lu confessed this design has a direct link to Herzog
& de Meuron’s Vitra House as every product seems to be well stored in a fixed position, like a house, as Lu said. What he did
was to perfectly link them together to bring delight to every visitor.
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