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5-9. 1st floor: Waving pattern ceiling extends further to the escalator lobby. The floor is

paved with jade color stone panel matching well to the ceiling pattern
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Materials 4
B1: rustic surface panel, mirror stainless panel, tea color glass, painted metal member, half polished tile, black mirror

1st floor: natural layering stone, laminated board, perforated metal board, painted black metal member, mirror stainless panel
2nd floor: beige color stone, black color artificial stone, lack mirror, convey belt, glass, painted black metal member
3rd floor: convex mirror, painted black metal member, perforated metal board, black-and-gray color artificial stone, mirror, glass

4th floor: plastic molding panel, Wen-Hwa stone, tea color mirror, painted black metal member, Epoxy, glass

5th floor: yellow mirror, yellow glass, acrylic piece, FRP, PVC, mirror, artificial lawn, glass
6th floor: half polished tile, black metal, tea color glass, print-out sheet, acrylic piece, black mirror, silver color stone, mirror stainless panel

7th, 8th floors: rustic surface panel, plastic tiles

10-13. 24% » RIEWRERF B & BIERVEIRFEEBITE 2SRRI - IBAKGIETI EHBIENRE 8 o FEMIIEAF T EAEEM - HELURE QIRITERXIERAVIRAKEE]
10-13. 2nd floor: Curving profile in the ceiling panel treatment indicates that the floor is dedicated to females. Floor pattern builds a dialogue with the ceiling formation
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14-17. 3rd floor: Flower pattern, built of convex mirror, and back lit by violet color proliferates out onto the floor.
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18-21. 4th floor: Herring-bone pattern ceiling pattern and florescent molding join to form an
unusual interior mood. The central meeting point covered with tea color mirror and shows an
illusive view mixing transient light and fixed elements.

Located in Taipei premier shopping Sin-Yi District, "ATT 4 FUN" is the latest fun mall in
the city. The number 4" is homophonic for "for", which signifies that the mall belongs to
everyone who looks for good food, fashion, entertainment and culture inspiration.

Design Concept

ATT 4 FUN is different from traditional shopping halls; it mostly targets young customers
and the content is mostly desired as a form of brand warship. The mall offers the best
fashion, food, entertainment and creative products, and welcomes everybody to have
fun.

The site of ATT 4 FUN is in a pivoting joint surrounded by mature commmercial complexes.
At its east, it joins with an existing movie center; the plan offers a convenient joint entrance
that quickly links to ATT's food malls and many independent restaurants on high floors.
The south side faces Taipei 101, and the layout offers many outdoor seating areas that
allow office workers to enjoy their breakfast here. Its west side has a great view of its
neighboring green park, and its north faces a busy street bustling with banking
institutions. At the north street front there appears a super huge show window that waves
their content to pedestrians.

ATT 4 FUN's business strategy is divided into 50% retailing, with others being food, and
flexible entertainment. The most unique part is that each floor offers food service rather
being grouped in a grand food court.

From B1 floor to the fifth are all retailing space; the sixth are theme restaurants, and the
7th and 8th floors are dedicated to creative products with a double floor space for
temporary displays or performances.

The existing building introduces light into the interior was no longer acceptable; rather the
design was aimed to use artificial light cleverly to create an internal self-contained
environment. Light and sound are two crucial elements; every detailed design and
material used in the public zones tries to offer its customers comfortable listening quality.
The color and lighting is fantastic and hopes to fit into the taste of the younger generation.
Each floor is different in color and topic, but each floor has a precise visual and orientation
center zone. In this zone, the ceiling height is intentionally reduced to attract visual
attention completely focused inward. From this zone, there are several paths radiating out
into a network and eventually ends in the central zone. The rich orientation system is to
create meeting joints where a vista-inducing window will enhance the commercial value
significantly.

The ceiling panel design was paid particular attention; it is an important element to give
orientation hints of the floor plan; the profile distinguishes the different zones between the
center's meeting point or retail space. It is believed that customers can clearly orient
themselves by just looking upward to check the ceiling formation and color.

B 1 floor: complex dinners and outfit retails are intertwined. Rustic and stainless panels
are joined on the ceiling in a clever way; it even gives an illusion as if they protrude or
recess from the flat surface of the material.

1st floor: Waving ceiling panels signifies flowing prosperousness and fortune

2nd floor: The floor has an air bridge linking to a movie center and Taipei 101. The level is
treated as a second entrance. A central space marks a looping orientation that forks to
penetrate deep into the retail stores. An interesting curvature design on ceiling gives hints
to customers that this floor is dedicated to females and their need.




EAF DT Material Analysis
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Rustic panel, mirror stainless, formed laminated board, convex mirror,
formed plastic panels are not typical materials in a shopping mall, but the
rich use of materials create spaces to attract the younger generation.

&SBE®LH Communication Note
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1. The mall anchors four elements: fashion, food, entertainment and
creative products. 2. The building outlook and its interior has to be
highlighted even in the most competitive shopping zone 3. Using
sensuous touch to promote its spatial interest and promote its retail
mission

22-26. 51 » RIEETR ARBHSNFSRE » ISRBEREREEE - REBREERTDO - 2IRVIBHENESR @ FIHE S ERRRNTELLEERIEIRRE - 27. 11ETERE
EAXRTER 28. 2B FEFRBIEARIEARERETE o 29. IR FEFARBIEARIEARERETE o 30. M4BT HEARBIELRIEARERETE o 31. S4B FEFARBIELRIENRE ° 32. 61EFEM

BB RTCMRELF

22-26. 5th floor: Ceiling shows a geographic contour line. Customer service center is situated in a zone like a street café

27. 1st floor ceiling design and layout plan 28. 2nd floor ceiling design and layout plan 29. 3rd floor ceiling design and layout plan 30. 4th floor ceiling design and
layout plan 31. 5th floor ceiling design and layout plan 32. 6th floor ceiling design and layout plan

|

o ;‘:_L 'I ¥ L
3r_f.:n-': ki f_i[E [




-
‘. e e £=p 1:;- = =
- 1; ce 1‘."&"-"-":*':--5-’::-1 :: :—'-L ﬁ-‘c"&

et e
)

33. SHOW BOX Space and its facility 34. A staircase leading toward the SHOW BOX - barcode like lighting bands form a strong visual impression 35. 6th floor
SHOW BOX Space - a space offering performances or displays 36. Exhibition hall 37. Escalator and showroom window fencing around 38. Open-cut zone allows

R © 35. 64% » AHEEERIENRA

» RHERETHIFZHIMES © 38, FHki%
easy wondering to display windows

0 AI{ERSEIER S - 34. 38 BORERE - SZEER K2 A9ENS
TREVNBURENSHE  37. FHA
b -3

33. kSR KRIRES - ARBIFEZERVES
R ZERIAYFER - 36. /\RIERERE(F

3]

s 2
b TN
v g
4

e

P

4

-

[y

; til”_




3rd floor: The floor is for high fashion brand retailing targeted on the young generation. This floor is full of vivid flower signs. Back lit by violet color, the glass

craft flowers shine their colors like diamonds or stars.
4th floor: no-gender high-fashion brands composed mostly on the detailing stores in the floor. Dark color herring-bone pattern ceiling and gray color bricks

give the floor a mature but humorous outlook.
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company profile and spatial demand

ATT 4 FUN

Entertainment and Retail Mall
Business zone

Customer type

5th floor: the floor is full of small retail stores for accessories and daily needs. Ceiling pattern is like geographical contour line and its lowest position is joined at YIRS I E S TR AER » P SEHUEE Young generation

the center meeting point. ThEE - AGREIEIMERYE N MEEE - THEIE
BA iR RTRE LR EE
) ) . ) ) . ) B9 = o BRET AWM EERER -
The escalator is located in the central position of the plan. Customers at the moment of going up or down enjoy many surprising window shows, some are HEEL G BE S - 5)iS 280 /E S M
POEIEfR - RIESEIEFIR LA EIFHE - RiZE out from the central zone. 4 Ceiling formation gives the clearest

B¥EARYAETEETE hints of the retailing types

1 Four entrances to accept customers from each direction to
6th floor: Ceiling pattern shows a matrix pattern with square lighting fixtures hanging from the top. The space is used for a small theater or showroom display. enter. 2 Using internal and artificial lighting to create a fantastic
and sensuous retailing space. 3 Interior layout shows a central
meeting zone as a pivot space and webbed network radiating

electric moving messages and some are artistic layout spaces of the showroom.
Even the most unnoticed section of the mall is tailored by artistic hands. Interesting lavatory signs and other directional signs offer everyone not just fun for

shopping but also fun in artistic inspiration.
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39-44. Sign designs in lavatory 45. B2 floor customer service center and its lighting quality 46. B3 elevator lobby shows city night view
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