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Designer ; Joey Ho Design Ltd / Mr. Joey Ho

Participants ; Ray Lau, Ray Lau, Althea Lee

Photographer ; Dick

Category ; Restaurant

Location ; Citygate, Tung Chung, Hong Kong

Materials ; paint, wood floor, plastic floor tile, veneer, wallpaper,
Formica board, glass, mirror, fabric, fire-proof wood pattern plastic
board, stone, stainless panel, graffiti patterned wall paper

Size ; 3,927 square feet

Completion ; April 2011
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Joey Ho

Born in Taiwan and grew up in Singapore and Hong
Kong. He is currently director of Joeyho Design and
founder of a famous bookstore. Since 2002, his works
have won several local and foreign design awards with
more than 90 and counting. His Arthous Café won the
Gold Key Award Lounge/Bar in 2011; and won the
IIJIMA NAOKI Award of the JCD Design Awards in the
same year. He also won the TID Gold award in 2011,
and his "2 by 4 House" won the TID Gold Award in the
exhibition category.

Joey has broad interest in different cultures and always
has audacious ideas to create spatial fantasies. He
truly believes space is a place for real life while life is a
story plotted both in the real world and one’ s
imagination. His personally sensitive touch for modern
art gives him insight to challenge the existing order and
provide the most creative solutions.
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1. Black and white tones adopted to offer a deceptive visual depth of ceiling height 2. Red, black and white colors dialogue with each other



;&5@E 2L Communication Notes

1. SHFFRAAET ERIIF & » IRERIEEIRIE - FERENR
BHISSEMIRSEE -

2. FEEF ARERERE O M e igia - gl
EHZEEE R -

1. The space needed to be completely open
without partitions. Walking inside the
restaurant is easy and comfortable.

2. Partitions and the window views in the main
hall increase the spatial layering in the
restaurant
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1. Red brick, white tile, mirror tile clad over the
surface of the interior provide a mixed emotion
in the restaurant

2. Old fashion furniture with warm colors and
rich textures respond to the restaurant’ s
name - Loft.

The Loft offers a dining ambience similar to eating at home. In this restaurant, "home"
is very much different from conventional wisdom. It is a place full of graffiti, vivid colors
and energy; and a place for not just dining but also hanging out for gossip and stories.

Design Concept

The Loft is an ltalian food restaurant. Italian people's value of life has always been
linked to family relationships and enjoying life. The Loft was designed to be a venue
that gathers people together.

Located within a shopping mall, the Loft has no excessive furnishings or partitions but
rather has an ample dining hall. Using black-and-white contrasting tones and graffiti
patterns on the wall Joey successfully coped with the visual cramp because the
ceiling suffers from a sudden reduced scale of height. Mirrors provided another
strategy to open up the quiet restrained scale of the hall as reflections from the
surroundings increase the layers of view and open up a fantastic wonderment of
place.

The seating area is pretty spacious and even tall customers can enjoy comfortable
dining space without being disturbed by neighbors. There are panels with open
windows and they divide each seating zone as the window views increase the spatial
layering of the space.

Joey used old fashion furniture such as a richly decorated sofa chair, European style
wood bench and so on; their conventional impressions respond to the name Loft and
its spatial ambience.

Colors and vivid rhythm are visible trademarks of the restaurant; red brick, white tile
and mirror tiles clad over the main partition. Red was also adopted as the main color
that offers a delightful psychological response; and red appears in some part of the
ceiling panels, chairs and partition surfaces. In contrast to the red main hall, the
kitchen is completely white. The color dialogue among red, black and white is
powerful and surreal. The floor is shod with a restrained wood balancing the agitated
energy in the space.

Graffiti art is an unusual element in the space; this rebel like piece appears everywhere
in the space and some pieces were created according to specific topics and titles like

"window view," "bookstore," "attic," and so on. Scribbled pen strokes also imply that

everybody's life is entangled like a maze. This place is great fun for customers to

discover surprises.
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3. Mirror creates illusive depth 4. Red color ceiling panel gives a vivid air to the restaurant
5. Graffiti drawing is a unique spatial feature of the Loft 6. English old style sofa and other

European style furniture pieces mix with modern style pieces 7. Plan



SEREELI & ZE BRI Business program and Spatial layout

ERZTE The Loft Name The Loft

EErfaE FBAREEEE Category Italian

& EIRIE RN KAIBE K hRibEiiz R Location Office zone and tourist interest place

ETEERF i E PR - BEE Customers Tourists, Female office workers

EREIZEIE& ® TRy NEREE - HARMESTENRZ LU Spatial The restaurant tries to create a new type of

L) LoftlYFEBREIE8YSFE - M AIESREHT=RE X » significance "Home", an impression linked to leisure and
EAMEREERHILRAEER—MEY r HEIEE intimate sensation. There are many window

¥ - BREMERZEISIILE > ERREESHTE views in the restaurant and they largely increase

HESFHE - spatial layering. A colorful and vivid rhythm
creates a dazzling emotional explosion while at
the same time retaining a tranquil balance
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8. Graffiti art and the space created are like an apartment loft 9. Screen divides the seating zone and offer a spacious scale for customers
10. Red brick, white tile and mirror tile mix in a similar view 11. Framed window views create an impression of deep space
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