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Designer] Joey Ho Design Limited/Joey Ho

Participant] Noel Chan

Photographer] Dick Liu

Category ] dining space/restaurant

Location] Shop 322, 3/F, Landmark Atrium, 15 Queen's Road Central,
Hong Kong

Materials1 glass,mirror,Emulsion paint, plastic laminated floor,Vinyl,fire-
proof floor,stone,tile,mosaic,mirror surface stainless steel,wood floor
Size] 289.5 m

Design period] June — August 2013

Construction period| September — November 2013
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1. Exterior view 2. Nostalgic neon sign glittering in the dark
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3. Metal hangers painted in black maintain a dialogue with the white color table 4. Working and
cooking areas are packed like many street food venders 5. An easily accessed view towards
the interior 6. A big table is a symbol like a city where people gather and live 7. Plan
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Joey Ho’s restaurant space respects one thing first — a
programmatic rigorousness, then a second — to use design
as a media to provide fun to users and inspire them to find
interest in daily life and activity.

Urban is located right in a dining court of a shopping
hall amidst the hustle -bustle of Central Hong Kong. This
venerable mall gathers some of the most expensive stores
in the world and the restaurant quietly sits on the top floor
facing a central courtyard. A central challenge to be met
by the design not only required the best dining quality but
the creation of a service layout that did not jeopardize the
existing path and also created two entrances to meet the flow
of customers from two directions.

Joey analyzed the customers of the mall and found the
people who eat in these courts are not only shoppers but
rather it is dominated by workers of surrounding the office
towers. To meet the office worker’s efficient demand of food
Joey set up a way to allow waiters to bring food in an efficient
and easy way. He proposed a bright, fresh spirit highlighting
the spatial uniqueness and food persuaded the owners to
enrich its product lines to attract all types of customers.
Urban offers mainly British food. Joey hoped the restaurant
would be very friendly so it inspired him to use many street
elements like those commonly seen in a conventional market.
Joey even personally travelled London to make first-hand
observations of a local market.
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8. Industrial elements are transformed into new “stuff” 9. Black-and-
white tiles are elegant and easy to be maintain 10. Nostalgia elements
brings up memories of the past
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. Black color metal members weave a space like a movie studio

2. Street artist Vhils' graffiti art on brick wall

3. Industrial elements like pipes, rustic wood floor, man-hole cover, and

sign board play collage games with all sorts of materials

-

FEIBEEEL Communication Note

1. BERVERESEE EiE - IWFHESREHEARBIN » TNEEPEIEEE
S EER - WEHZERIEE BTG - SR EFRBSWAENRZFIELZ
BB TIRRIENS: » BRE NGRS

2 HBEEWRE - BISEY A - EBKREE - 2B RBENE - LIEES
IFEHERFERIVARIS oK » I FRIRBIHS N0 TAFEIER ©

3. FETFEZIREMHARMFE » HREIEHHEFIEIG—ME - SJME2STHERE
PRIBER » UMETTHRTESHEa®BITLUR ERREVHIRAIE » ASThEE
RESFEREE » R ~ 5D~ IRAEFEEALRE - OESEFRBSAS
SIRIVHBE AR ZHFILVBETREK

1. Service orientation could not violate the existing pathway, and two
outlet openings needed to meet customers from two directions

2. Service path and service system needs to be efficient and easily used

3. The space needed to meet the flavor of the food provided in this
restaurant.




11. Street artist Vhils paints a work on the surface of brick wall 12. The graffiti art through inside 13. The texture of the old materials gives a strong
sense of an industrial warehouse
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An open market is always the best place to see the culture of a city; it is a place that nourishes the
taste and memories for every young boy and girl. The noises and smells of the market follow one
throughout life.

In the mall, Joey took what he saw in London and transformed it into new material into a new market.
There is an acute angled working table surrounding a kitchen, and an outer ring is circled by a
table. Many metal bars hinge together and gradually spread like one store joining with another. Food
ingredients are displayed in front of the long table, and behind the table, chef and waiters are busy
preparing food.

Joey loves the rhythm of big city, and Hong Kong is definitely the Muse that inspires him. But his
interests extend little bit further and he feels more fun not in conventional city culture rather the sub-
culture is his first love. He thinks art that hidden inside darkness is probably the best representative
of a big city. In this restaurant, he hired a street artist Vhils to paint a 9.35 meter long brick wall. This
graffiti art portrays an unpredictable and speed-anchored world where lives a crowd of people
walking behind it. The abstract strokes invite a vivid reading of the city where we live.

Joey invited another spatial reading to the space — a space full of pipes, machines, and other
elements in a typical industrial house or factory. Here the pipes were turned into lighting fixtures and
man-hole covers are now decorative chair feet. With materials in brick, cement mortar, aging wood
panel, rustic leather, and tiles, the space reveals a full sense like a century old warehouse, a place
that gathers all sorts of stuff, nostalgic but also collaged in a surreal way.




