Joey Ho

Hokkaido Dairy Farm Restaurant

E® Bt & [OREFETERAT / ORE Designer_ Joey Ho Design Limited / Joey Ho
£ B &F | IR Participant] Joslyn Lam

% &2 ¥/ Dick Liu Photographer] Dick Liu

ZERGMEEE ) ERE Category | Restaurant

MSEMIE &8 Location ] Hong Kong

EEMR REM ~ JFIB0E ~ SHILER ~ ZBE ~ @B IKIE ~ J5IR ~ BHEIIR ~ Materials | formica board, paint, oil-based paint, coating paint, temper
FENBEIIKTRER ~ EFMTIRE ~ $RIE ~ IR ~ PIMIEIR ~ KA~

glass, mirror, plastic tile, water-proof fabric, stainless panel,
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ERREE s EFIERSEEKXK » HBZ=EMNERETEN | Joey Ho was born in Taiwan and grew up in Singapore
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Interested in multiple cultures and with a global ear,
HIRE XL BBV RAERE - ([ORERIFRETAB1 | Joey loves to use advanced design solution such as
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HBSREKREBER IR ERAIFE - 587928 | interior space. His work delivers a strong abstract
EE AR SRSV E A IIEE - /KSR | impression and cultural symbolism.
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1. Entrance displays a big iconic image of a milk bottle 2. Facade wall color tones are earthy, white and green
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3. Interior displays a strong perspectival view 4. Plan 5. Big glass
panels form the border between restaurant and street 6. Interior
layout is simple and nature
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In the current megacity, it is difficult to breathe and find a spare
spot to view out of jammed high-rise towers. People in this city
wish for moments to walk around in nature and “Hokkaido Dairy
Farm Restaurant” was born to provide this opportunity.

The restaurant provides an experience of Hokkaido and the
beverages, snacks, light-dining food all use Hokkaido imported
ingredients. Designer Joey Ho carefully provided a sensible
touch of the place without using excessive furnishing elements
and decorative items.

Abstraction — Nature

Nature is a topic that is most welcome by modern people but
it is difficult to portray the phenomena of natural surroundings
in an interior design project. The designer’s challenge was to
bring Hokkaido in as an abstract impression and only use limited
furnishing elements such as dairy products and color of the
landscape.

The space is spacious in a way that allows people to feel the
undulating land profile and endless extension of horizon in
Hokkaido. White and green colors were adopted extensively
to signify the snow covered land in this northern state. White is
also close to the impression of dairy products while green color
signifies the endless fields. Wood members appear in certain
portions of the space. This material is close to wood cabinets and
ranch houses built of wood, commonly seen in the land of the big
island.

Milk bottles appear in the shape of lamp fixtures. A motif
showing milk pouring out from a big milk bottle provides a direct
connection to healthy living and nature.

Cityscape, a mirror impression

Squeezed inside the dense city fabric, the restaurant needed
a good design strategy to become readily identifiable. Joey
made the building visible against the surrounding cityscape by
not adding too much to the street front but rather reducing to its
most minimal the colors and materials. The strategy works as
the restaurant invites curious observation and has formed a self-
identified image within the surroundings.

Large glass panels give the restaurant total transparency and
stimulate pedestrians to look in. The internal mirrored panels’
reflection of street life creates an illusion of people sitting between
two street fronts. The restaurant is a tranquil and undisturbed
ground immersed in simple and wood-based interior furnishings.
The success of this commercial project has built a link between
its customers and service. The design invites a real experience
of Hokkaido in Hong Kong’s super dense city fabric. Customers
feel a certain relief from the city with the restaurant’s sensuous
pleasure.
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7. Mirror clad over part of wall exhibits reflections from the street activity 8.
Milk bottle was used extensively from lighting fixtures to furnishing objects 9.
Strong perspective view in the ordering zone
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10. Interior mirror reflections and the busy street frame the tranquil interior between 11. White and green signify the terrain color usually seen in

Hokkaido
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1. Paint — color is used as a metaphor for a perceptual link to Hokkaido 2.
Wood — wood provides the impression of a wood cabin and ranch houses
usually built of wood 3. Milk bottle — a bottle is used extensively as a
motif to symbolize a taste of Hokkaido
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1. The design provides a direct visual impression of Hokkaido and its
beverage, food and spatial interests 2. The design abstracted several
visual elements representing Hokkaido and turned them into a design
motif 3. Mirror wad used to provide a dialogue between the busy city and
a tranquil interior

107

~—
e i B a




