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Education ; Master of Architecture in Urban Design (MAUD) 1986 -
Graduate School of Design, Harvard University, U.S.A.

Professional ; Shyr-Fong Hu Design Studio 1991-Now

History 4 Architectural Design Department

Experiences ; ARTECH Inc., Taiwan - Architectural Resources
Cambridge, Mass. U.S.A. 1986 - Taipei City Government 1996

Assistant Professor; Department of Architecture and Department of
Interior Design - Chung-Yuan University - Department of Space Design,
Shih-Jen College 1989~1995
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Publishers, 2004
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In 2007, Shyr-Fong Hu designed Lion Travel's headquarters "Lion Square 24." This design received a warm welcome and began the process to increase
renewal project for branches. In 2007 Mr. Hu personally held many management meetings and initiated ideas for a new space for zero-information-gap
.including easy service, instant consultation and close commmunications. In facing this new phrase of the business, Lion Travel's plan included building up new
branches in Taipei's east region.

The third wave revolution for the tourist business: Interfacing life and traveling

The Nanking and An-ho store are different from the Chun-Shia store. In 2007, they joined with the other businesses to form a platform for the total
experience of travel as a lifestyle. Even though the Nanking store owns a space twice as big as that of An Ho's, the service size for Lion Travel is mostly
identical. Spare space is used as an art gallery and commercial run space not run by Lion.

Mr. Hu has emphasized how the project of Lion Travel is not a single design solution. It started first in 2007and then gradually evolved into the next project.
One may find identical design element repetitively presented yet some new elements usurp the old to make a new impression. Lion Travel provides a glimpse
of a company's history and Mr. Hu was the one who involved in making that history.
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1. A total outside view



&t & sARELE Project ; An-Ho Store, Lion Travel
B &, FEE 1528 Participants ; Lee Chao-Hsien, Yang Chih-Yi
% &H, BER Photographer: C. M. Chou

TR, TR Category ; commercial space
ASEME , BdbhZEMER Location ; An-Ho Rd.
FEMF L RNEERE - S - IS - ik hEE Materials ; wood work, paint, metal, glass, polished granite tiles
m F&, 20 £F Size ; 20 ping
BERS L, 20091 H E2H Design period ; Jan. - Feb. 2009
FETLBERS , 2009538 E4H Construction period ; Mar. - Apr. 2009
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. Aerial photo indicating the site 3. Plan 4. Curving ceiling and lighting layout 5. Ceiling details 6. Ceiling details
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An-Ho Store
“Minimal Interior Space vs. Maximal Expanding City”

Located in a very busy and commercially-active corner in Taipei’ s East region, the Lion An-Ho store merges into
the city yet enjoys a exceptional quality. Its designer Shyr-Fong Hu built the space as a public interior, to welcome
street strollers and make a harmonious link to the city. A curving element protruding outward from the interior makes
a direct hint to link the city. The elevation design displays an undulating surface, yet the surface enters the room to
form an even dynamic ceiling formation and reception table. The endless wave signifies the image of travel like
ripples that gradually expands human perspective to other parts of the world. A pure white wavy surface directly
contrasts with the rather chaotic landscape of the building and white even provides the gesture of welcoming. The
service space contains a reception table, two talking spaces and four internet stations. Even though the space is not
ample its expanded view to the city gives the space unrestricted freedom.
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8. Sketch - elevation study 9. Sketch - side elevation study 10. Concept sketch - a curving element that

7. Reception table transformed from the curving panel
joins interior and exterior 11. Section 12. Long Section 13. Total view from street 14. Standing Internet corner join with cityscape 15. Anteroom - interior space

joins with public zone
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& &t &, sPRELE Designer; Shyr-Fong Hu
2 Bl #F/, ZFREE Participant: Lee Chao-Hsien
i R &, Bask Photographer: C. M. Chou
ERIMEE , EmEZER Category: commercial space
AEMNE, BRIt EERE Location: Nan-Gin Rd. Taipei
EE:MR L REEZ - #iM ~ IHTE - R %EE - 288 Material: wood work, paint, steel, glass, polished granite
1) &, 64 F tile, dark mirror
EXETEERI L, 20095EF6HETAH Size: 64 ping
FETLBERS] , 20095E8 8 E9H Design period: June - July 2009
Construction period: Oct. - Sep. 2009

MRlE Ba/5Evs.EEXFER

BEREHE TR 2NN ERINIE 2 - (BB RMRIEE - A ERIRE 2RI EERAN T 238501 r905=0 - g nu s
25 o HERETANIN S » S5 2ZHRIRRETHEEEEAERY - ANTHERF IS8R Ry — 2ok - XREMEH R 22 B s R vl S 1 - R )i fuatst
MR B LR — B > [RIRELL T ilia ) bE—JesR R i - SE T — el A TR S S B RV RIRCE T K - RS R R 2= R Ry IS A
ks > A RTR AN E BHAY 22 © M8 L [ DL— ek i s s S M AN Ry 22 [ M B RE R - AR ZE il - LIRS 52
HANEGRI e — % > WPRERREERYEE SR » (LA RAME 22 iR DIEE 8 - [RIRFREBISZ RACA I IR -

BEEETENIN S > FIRIZE R HE (E RS B i iEry A @ R EUE— M Eim T - e — e - UG o AR BRI R
RUE - B RRGZE S LSS - I T 22 M E SR A - TR USRI MERURGT R - e il B A Bl =5
—EIESBEE - SRR RS B RBE L & SRR I 22 I -

Nanking store Joined Store vs. Business Platform

The Nanking store is twice the size of the An-Ho store, yet travel service was not proportionally enlarged. Lion Travel seeks "joint venture" with other sectors
to form a new type of travel agency. Designer Hu's challenge was to maintain Lion's iconic identity yet flexible enough to cope with the needs of the joint
ventures. Curving element appear in the store like those withessed in the An Ho store. On the left side of the far expanding curve equips Lion Travel's service
space. On the right is a space for temporary art displays. There are several flying machine-like furniture pieces that give an unmistaken message of traveling.
Al structural columns and beams are wrapped with dark mirrors that induce reflections increase the energy of the space.

In the designer's view, commercial space is a venue
that tells everything about a business; a good design is
a strategy that gives messages to consumers on how
the store is managed and how good their products are.
A space even reveals the vision of the business. That

makes the design business close to the sprit of the
business. Translated by Ray S.C.Chu & David Mark Riz
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16. Aerial Photo 17. Long section 18. Short section 19. Conceptual drawing 20. Curving concept drawing 21. Central island cabinet like a flying machine
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22. Lion Travel seeks "joint venture" with
other sectors to form a new type of travel

agency.23. Spatial image - exterior 24.
Spatial image - interior 25. Plan 26. Dark
mirrors clad the columns and beams 27.
Details that fit into all kind of exhibition
objects 28. Furniture resembles flying
machines
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