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SATEEEETEE Shry-Fong Hu Studio

T KiE EESEAERAT L M19915FKL » TEH Hu Design Studio was founded in 1991 by Mr.
SARHAEESLLE  BRIATIKREE14 ~ 16 AR Shry-Fong Hu. Currently the studio is a mid size
ETEEHABTRIRET MBEASEZHRE - ERE design firm with 14-16 staff members. The firm
EBEARAET  BEMBRIREZESHERMARI=E accepts commissions ranging from the large
(#9100,000m ) BIERNZER] - SAEELEMNEREKX scale like city planning to minimal scales like
E"‘ES&?@#?& » 1984 ~ 1986 A SEEIRS 5 K E2HY interior design. Mr. Hu was graduated from THU
SEREEEHESTELTERNMNE » R TREEEEFR and received master degree from GSD, Harvard.
I{’E IRE B EBN AT LT EFEFA S (TR » 36 His working experience includes renowned
PAEE ~ SRT ~ PRSEXKEBMERAGETERETER design firms in Boston and Taiwan and he has
B o BREtEmEBREMONSEEMmY - "IRRZE , £ taught in many architectural schools in Taiwan.
EIRE| (BRI RIER ) - ERERIEAERES He has won many design awards including the
(B= "JCD, #HkRLE - 2003) ~ rﬁ;ﬂmﬁ"?ﬁiuiﬁg TID Gold Award from 2007-2010 for Lion Travel
fEE (&8 "TID, £58 - 2007) ~ A X5 EBEREZE Flagship Store, Clinic Room in Children's
27k (&% "TID, £58 » 2008) - B WM A EE Hospital, Lin's Residence, and other foreign
£ "TID, £58 - 2010) EEXEFSM ° awards such as JCD Award in 2003.
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1. The showroom inserts a fictional fun while quietly accepting the products 2. Hand sketch showing mountains and forest 3. Plan.
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4. Lighting is an important element in the commercial space 5. Wood panel is laid out in an
interval rhythm 6. Wood works give the space many visual associations to a mountain, a hill,
forest and trees 7. A vista toward a panel representing thick wood forest 8. A symbolic mountain
ridge line 9. Hand sketches on elevation




"Having retreated to a small corner, | personally loved the corner. This is a spot that allowed me to look around the space. | felt like a
movie director, all the scenes are prepared for me and under my command." Hu thought that he was a storyteller but invisible from the
story itself. Everything started from a small corner and gradually developed into a space full of narrative interest.

Babette's Feast

Inaugurated in October, Home Delux Beauty Concept Plus was the second project Mr. Hu worked with the Home Delux International.
The program was to build a showroom space that functioned like a real home kitchen space. It offers actual cooking and real
experience for using the space and facilities for parties or showing off cutlery art.

Hu accepted the commission and decided that this is a project that needed a good story to move people. A Danish movie won the
Oscar for best foreign movie so "Babette's Feast" gave Hu a wonderful inspiration and this is how a story was born and developed
into the space. The story was a plot in a country green field where a village is situated and an outdoor banquet was held. Music was
heard and tasty food was smelt from quite a distance.

The entrance provided a vista situated at the end of long path where a wood pattern partition interlaced by Formica boards is
envisioned as a forest. A white color wood platform implicates that a village is hidden under the foot of a mountain. This platform
houses a Bulthaup kitchen. Here accompanying the platform is a long country style table. It can be imagined that people enjoy good
food and chatting, signaling a holiday lunch. Hu portrayed this medieval country village scenario and with a prompt impression, he
created the space without being too serious. Hu think that the success of a showroom design in based on how attractive a story can
be appreciated by the customers. Showroom spaces are like fiction, a drama that must be easily understood by people.
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Industry Naturalism

Industry production and natural tailoring are always contradictions. But within this showroom they both appear. Hu explained his own
experience in the Ruhr; he saw many polished art spaces while anchored into a old coal refinery and factories. Hu said: "those rustic
manners seem to be harmoniously dialogue with fine textured art spaces. And | have the ambition to do the same thing. "The
showroom exhibits an exposed concrete surface on the ceiling and posts while making a dialogue with the most delicate Bulthaup
kitchen system and beautiful Hans Wegner chairs and chandlers of the most polish and delicacy.

Dialogue between In and Out - following a line

The showroom is a space dominated by a long partition and a pathway leading to service and office quarters. This long partition grabs
the most visual attention by pieces of branded sale products. The energetic showroom is in big contrast to a dark pathway heading
towards the internal service zone; the contrast adds a layering interest in space while framing up a vista with a dramatic attraction in
mysterious wonderment.
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10.11. Rustic concrete ceiling gives an iconic impression of an industrial factory, while fine texture gives the manner a good balance 12 Design
element |- a mountain 13.Design element ll-forest 14. Design element lll-a village barn 15. Design element V-a dining table 16. Design
element IV-banquet space
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The floor patterns are tailored with
many different geometrical layouts.
Gray pavement forms a curious
pattern, mirroring a reversed plan of
the ceiling; the darker patterns
come from extension lines from
existing objects and furnishing
pieces. Hu confessed that his
interest in Wassily Kandinsky's
paintings gave him the inspiration.
He loves the floor to show off some
patterns like puzzles needing to be
solved.
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. The Countryside's natural beauty give the space most of its
inspiration.
. Wood pattern Formica boards are used to represent a tree covered
forest
. Artificial lighting and how it is used lightens up a focus spot
. Hans Wegner's vintage chairs mix with antique style chairs
. Big prints show Hu's sketches, food photos and chef's food lists
providing a dominating visual impression.

Communication Notes
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. The client wished that the showroom not be a static showroom

space, but rather anchor activities like cooking shows, party and
educational programs

. The space has to accommodate branded kitchen systems and allow

possible operations on site.




