Zhuan Tun Restaurant
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ZORIEES ) ERE Category | Restaurant

AASENE L = Location China
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Project year | 2019
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1. “Zhuan Tun” is located in SKP.S mall, Beijing. Utilizing the existing large columns at the entrance to
form a "space corridor" and reception counter space. 2. Plan.
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Established in 2007, Ahead Concept is
skillful in deploying cultural symbols to
create value and meaning of a space.
They have been successful in helping
clients with innovative business strategies
integrated with spatial characteristics to
develop a competitive advantage. In order
to achieve the diversity and uniqueness of
the practice, Ahead Concept design team
includes interior designers, marketing
planners, graphic designers, and general
art and cultural professions all working
together. It is a highly flexible organization
with cross-field professional expertise to
create immeasurable spatial concepts.
Their innovated designs range from
residential, commercial, office to public
spaces, and their further extended design
service include the comprehensive
planning of furniture design, lamp design,
product design and graphic design as well
as inclusive comprehensive planning to
enhance the value of space design.
Award Record:2019 Taiwan TID Award,
2018 Korea K-DESIGN Award ~ Golden
Pin Design Award ~ Italy A'DESIGN
Award, 2017 Germany I-ding Award, 2016
Taiwan Golden Pin Design Award, IDA
Award ~ Germany INSIDE Award, Japan
JCD BEST100 ~ Taiwan TID Award
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3. Ceiling stool installation hovers over the entire dining
space. The designers deliberately controlled the
mounting height low point to 86 inches above the finish
floor which produces a slight sense of oppression to
emphasize the stools’ existence and design intensity.
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Taiwan's well-known rice with pork chop brand "Zhuan Tun" is for the first time being introduced into the Beijing restaurant
market. Ahead concept used strong visual effect installation art to bring out the spatial focus while attentively placing details of
Taiwan's traditional culinary images in order to blend old and new elements to strike a memorable charm.

Rice with pork chop is a common meal dish choice for Taiwanese, and the "Grand Hyatt PaiGu" is one of the most well-known
brand names with a large number of loyal customers accumulated throughout the years. To enter the Chinese mainland market,
Zhuan Tun Restaurant created the second generation of Grand Hyatt PaiGu and focused on providing Chinese consumers
with "Taiwan-flavored" food choices. Anticipating via space design to enhance the association with Taiwan; Designer Yang
commented the owner was also looking for a chic and stylish visual stimulation sense of design. Therefore how to reinterpret
Taiwan's traditional culinary elements in a modern language became the first challenge for the design team.

SKP. S mall is the latest shopping center attraction in Beijing. The place is packed with various well-known popular and fashion
brands, all highly competitive in terms of store appearances and space design. How to help a pork chop restaurant attract a
diner’s attention was the design team's main design subject.

Designer Yang utilized chic dashing visual fashion, auxiliary material transformation, as well as the use of oversized installation
art to achieve the design goal. Because the project was committed to the exemplification of Taiwan's local cuisine, the design
team carefully examined street food elements, such as a slightly tacky fabric textile with small floral prints, plastic laminated
table with edge banding and stool style, etc. All were included in the design language so the next step was to work with these
"traditional elements" and blend them in with modern trends.

After collecting a large amount of information and brain storming, the design team decided to use a highly reflective patterned
stainless steel ceiling panel which also work well with previously identified traditional symbols. Liberally using metal as a finish
material and detailing to establish a modern atmosphere as well as the terrazzo flooring finish and retro style green seating
hints as the nostalgia sense. The contrast between the old and new creates a harmonized balance.

Two large structural columns right by the entrance seemed to be problematic, but Yang cleverly turned the restrictions into a
functional reception counter feature thereby creating a transitional space like a space tunnel leading patrons through the black
gallery into the restaurant. One arrives into a space with stunning surprises.
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4. Reflective materials and metal elements inject modern sense into the space, revealing a well-coordinated blending of new and old design elements. 5.
Feature wall with “pork hammer", installation art not only deepens the association with pai-gu, but also allows a small sense of humor to entertain
patrons. 6. Stainless steel cables link the stools and create a floating visual impression, a new way to interpret cultural symbols. Finding suitable
location to mount the floating stools was the most perplexing task.

Create fashion with art installation

The core concept of the project is about spatial fluidity and possibilities, and the subsequent question is how to create a space
that will allow for different interpretations? Besides the finish materials and circulation planning the design team decided to add
in installation artwork throughout the space to intensify the design sense in hope of implementing different types of art work
to inject a new dining experience. As for the theme of installation art selection, Yang said the team put forward a number of
options, and selected the most common element that can be seem everywhere in Taiwan street food eatery , the “stool” as the
main character. A sea of stools hang from the ceiling, and the lowest point is set at 86 inches above the finish floor. Hovering
right above one’s reach generates a certain degree of spatial pressure but also strengthens the design’s intent as the visual
focus of the space.

In addition to the giant stools hung from the ceiling, the design team arranged several "pork hammers" neatly on the wall, in view
of the multi step process of preparing the pork, meat hammers are an indispensable tool. The direct display is an indispensable
tool to yield a metaphorical connection, and perhaps will become an interesting conversation topic for diners’ entertainment.
Designer Yang said the spatial layout for the project is very simple and straightforward. The design essence was to give
Taiwan's traditional food culture a new interpretation and appearance, with a fresh new way to tell the story of Taiwan, using art
to create a stylish atmosphere, between old and the new and to compose a delightful and meaningful picture.
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1. The project consists of retro and trending elements such as plastic laminate
tables, plastic stools, reflective materials and metal. 2. The small floral pattern
was a collaborated design effort with a graphic design company, an attempt
to give people a familiar but subtle taste. 3. The ceiling is minimally furnished
with any recessed fixtures, but rather combines the lamps with the floating
installation artwork. This keeps the space open and the visual effect focused
on the chair and stool installation. 4. The stools are fairly lightweight and are
strung together with steel cables. The difficulty was how to present the artwork
with the appropriate suspended angle and height.
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1. This is the first time the company has branched out into the
Beijing marketplace. Beyond offering dishes full of Taiwan flavor,
they also hope that the store space will have a recognizable Taiwan
atmosphere. 2. The project is located in the Beijing SKP.S mall so
the design team needed to reach the balance between the needs
of the owners and the requirements of the department store. 3. Due
to the impact of COVID outbreak, this project was the first project
designed and completed “remotely,” the process of solving the
field problem was the most challenging task for the design team.
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