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TWIGGY Bathroo

Designer; Cys.Asdo Inc / Chung -Yei Sheng
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% B, CISE - BRE : Participants ; Y. C. Chiang, H. S. Huang
R B &, FER Photographer ; K.M. Lee

RIS, TR Category ; commercial space

AEME  AAEHRIERTEXRE 17558 Location ; Taipei

FEMH L, B~ EOPRZER - PVCIKE Material ; metal, hollow board, PVC tube

[i:1] 8. 1204F Size, 397m
ERETREFRE L, 20116 B ETH Design period ; June - July 2011
FELEERT , 2011EE8AZE118 Construction period ; August - November 2011
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Director, Cys.Asdo Inc. & Manager Director, Da-
Zhe Construction

Lecturer, Tamkang University

Registered architect, New York St. AIA

M.A. Harvard University,1995-1997

ST B.A. C.Y.C.U,1987-1992

2010 EBEEFFETHISERERE - £E1F Awards

2009 Design for Asia AwardinifiFZ B & X Honorable Mentions,2010Taiwan Tower

32 - BBRRETER / INEMRSEE Conceptual Design

2008-2011EEERNREETREEETREE - RES International Competition

*E - BHEZTTRILE - TIDEE Merit Recognition, 2009 Design for Asia Award

Tid Award,2008-2011 TID Awards of Residential
Space/Multi Level and Public Space/Commercial
space
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Water is now a resource facing diminishment in human society. At the 2009 ISH Frankfurt Bathroom Trade Fair the organizer announced an idea of "blue
responsibility" and asked for increasing investment on water renewable technology in bathroom facilities. Twiggy, a bathroom equipment commercial agent
recently rearranged its showroom in Taipei. The space and its exhibition deliver a clear message of "blue responsibility," for the products traded here.

Chung -Yei Sheng fully understood the blue culture advancing in recent years and believed the new space should incorporate the idea of blue sensibility. He
proposed a huge water screen appearing in a large scale in the main space. With dlittering flow visualized in the space the customers will sense the beauty
and recognize how fragile the resource is. The showroom is thus divided into two sectors, independently organized by a divided orientation systems. One
space is dedicated to the introduction of recent technology in bathrooms. The other is for commercial showroom and product inquiry.

R ERS - LL BILED#E Y 23R - 1.2.3. Water screen LED lighting at night
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4.5. Digital imaging creates waves and patterns on the water screen 6. Exterior view - hollow board water screen 7. Water screen design and surface pattern on the

screen
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8. Colorful wall panels and flexible display system 9. Lobby hall and display products on the wall 10.11. Display products offer knowledge of bathroom evolution
and its culture

Design Concepts

(1)There is a very dominating facade outlook towards the city and
immediately creates an unprecedented impression. A ingeniously
designed screen, built of a hollow panel and print technology absorbs
natural light and radiates the light into a spotted and dynamic pattern as
if there was a real cascade running behind the screen. At night, LED
lighting gives the city an even more shining surface. Mr. Sheng
experimented with various design propositions from the beginning. He
tried perforated panels, metal mullions, etc and worked together with
computer imaging designers to realize the real quality of running water.
The final hollow panel solution worked very well with computer images
and creates the most realistic feature of water fantasy.

The internal space tries to give all products proper positioning and
visibility. There are a total of ten imported brand-name bathroom
facilities carefully laid out in two floors. The first floor is mainly for
LAUFEN and KALDEWEI bathtubs; the second floor is for other brand
products and a secluded zone for meetings and offices. The showroom
space demonstrates how bathroom and bathing culture was developed
over history and the way that living style has become incorporated into
bathrooms. Bathing is portrayed here not just as an activity for personal
hygiene but also for healthy life and body beauty.

(2) History demonstrates bathrooms are more essential than they used
to be; they have gradually rooted into life and generated a new concept
where space is part of living culture. It is said interior designers and their
customers already pay more concern for this space because
contemporary city dwellers are more oriented on internal activity at
home and the space will soothe the fatigue of over exhausted bodies
and daily pressures.

The demo space has a visible detail on the ceiling where the utility water
pipes are taken as a web pattern and where lighting fixtures are hung
around. Piping is a symbolic emblem for the bathroom; even the interior
design portrays the ambience of bathing where there is something
invisible behind. Piping and neat construction is the only way to assure
real comfort in the bathroom is possible.

The second floor is oriented for a good atmosphere between customers
and representatives and there are small divided quarters for talking
business.
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12.13.14 Ceiling and detail design using water pipes as basic elements

15. The second floor accessory showroom 16. The first floor plan 17.

The second floor plan




